The Winner’s
(Guide to Success

Motivational experts reveal what drives them

By MicHAEL JEFFREYS
Fram Entrepreneur

ow  po successful
peaple think? What
drives them? To
find out I in-
terviewed some of
the people most successful in
motivating others: the nation’s
top motivational speakers and
best-selling authors of how-to-
succeed books. Here are seven
keys to success that they share:

Take full responsibility.
In a society in which pcoplc blame
everyone from their parents to the
government for their failure to get
ahead, motivational superstars refuse
to buy into the victim mentality. Their
credois "IFit's to be, it's up to me,”
They realize that when you say
someone or something outside of
yourself is preventing vou from suc-
ceeding, you're giving away your
power. Youre saying, “You have
more contral over my life than [ do.”
Consider Les Brown, Given up
by his parents at birth and labeled
“educable mentally retarded” as a
child, he had every reason to lose
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“It’s Up to Me”- You can control
your own thoughts and actions.

hope. But when a high school teacher
told him “Someone else’s opinion of
you does not have to become your
reality,” Brown realized that his
future lay in his own hands, He went
on to become an Ohio state legislator
and author, and today earns 20,000
per hour as one of America’s top
motivational speakers.

BErown understood that you can't
control things in life such as nature,
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the past and other people. But you
can control your own thoughts and
actions. Taking responsibility for
your life is one of the most EIMPOWET-
ing things you can do.

Live life “on purpose.™

Perhaps what most scparates
maotivational superstars from oth-
ers is that they live life
“on purpose”—they are
doing what they believe
they were put here to
da. "Having a purpose
in vour life is the most
important element  of
becoming a fully func-
tioning person,” says
Wayne Dyver, author of
the best-selling Your Er-
roneous Lones,

Mot living life on pur-
pose consists of expend-
ing just enough effort to get by with
the least amount of problems. But
when you live your life on purpose,
vour main concern is doing the jab
right. You love what you do—and it
shows. People want to do business
with you because they sense your
COmMmitment,

How do you live vour life on pur-
poser By finding a cause you believe
in and creating a business around it
Mike Ferry, once a salesman of
audiutapc programs, helieved Real-
tors needed help developing sales
skills. So he started the Mike Ferry
Organization, a training company
for the real-estate industry. His com-

achiever,

“When I decided
to get 1o speak-
ing, I bad no
credentials, 1o
reputation and
no experience,”
says one top

pany has generated more than $20
million a year in sales.

Write out aplan.

Trying to achieve your goals with-
out an action plan is like trying to
drive from Los Angeles to Denver
without a map. The wasted time,
energy and money will probably
cause you to give up long
before you reach the
Rockies.

Brian Tracy, one of
America's most success-
ful sales trainers, speak-
ers and authors, points
out, “Goals that are not
in writing are not goals
at all. They are merely
fantasies.”

With a written map
in hand, however, you'll
enjoy the trip and arrive
at your destination in the shortest
possible time.

EBewilling to pay the price.

Wanting a big house, a luxury car
or a million dollars is nice, but the
problem is that practically everyone
wants these things. Successful peo-
ple find out what it costs o make
their dream come true—then make
ithappen. They don't complain about
the work it takes.

Les Brown has a callus on his left
car. Why? “When [ decided to get
into speaking, had nocredentials, no
reputation, no credibility and no
experience, 5o | had to call alot of pea-
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